
Footprint

The Freudian Slips



Background



Minimum age restrictions are largely 
unenforced and provide social media 
companies with an excuse not to design for 
younger children.

Privacy and security settings are treated as 
an afterthought with the assumption that if 
the user cares enough about their privacy, 
they’ll find the relevant settings.

“By the age of 13 more 
than half have a [social 
media] profile”

- Ofcom, Media Use & Attitudes 
Report 2019



Full name automatically 
added to profile

Prompted to add personal 
information to your profile 
before reviewing privacy settings



Lowest privacy settings 
by default



Proposed Changes



1. An independent website that provides simple 
explanations for social media privacy settings

A source with the best interests of the child (or adult) in mind, housing information on 
the implications of each privacy setting and how to change it. The site would use 
simple terminology and descriptive examples to clearly explain each option.

For users who struggle to navigate settings panels, provide an option to update these 
privacy settings by logging into to their account within our website.





2. An affiliated browser extension that uses nudges 
and tooltips to encourage safer account settings

Keep privacy settings (both from other users and from companies) at the forefront of 
the user’s mind by using a browser extension to overlay tooltips on the relevant 
sections of their profile and settings pages. 

Clearly indicate the options that are in the best interests of the user from a privacy 
perspective, but fundamentally give them all the information they need to make an 
informed choice. More detailed information is provided by a link to our website.







Highest privacy settings 
by default (7)

Nudge users to reconsider 
reduced privacy (13)

Easy access to more 
detailed information



3. An official certification process for companies 
with age-appropriate data policies

Encourage companies to comply with the age-appropriate design code, as well as 
making children and their parents feel more safe and informed when the child is 
navigating the various social media channels.

This could be managed in partnership with the ICO and would help reduce the 
ambiguity in terms and conditions.



Thank you for listening!


